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And Its Influence on the 
Shopping Journey

YouTube is the go-to resource for consumers along each point 
of the shopping journey. Whether it's watching unboxing videos,  
hauls, or product reviews, no other video or social platform is as 

trusted and able to meet the shopper's various needs.

YouTube and its community of creators is a trusted 
resource that shoppers turn to for inspiration, assurance, 

and credible information along the entire shopping journey

T H E  T A K E A W A Y

Source: Pixability

158B 
V I E W S  A L L - T I M E  

and over 

6M 
V I D E O S  

across

406K + 
C H A N N E L S  

YouTube viewers use 
the trusted advice from 
creators to determine 
which products to buy. 
Creators now make it easy for viewers to 
find the products that are mentioned in 
their videos by adding links (organic or 
a�liate) to the video description that takes 
them to a website’s product page to 
continue the purchase journey. Creators 
also add links to their own brand lines or 
promo codes.

YouTube will continue to be a large part of the 
online shopping experience, as it just launched 
its partnership with ecommerce powerhouse 
Shopify in July 2022. The partnership allows 
eligible creators to link their Shopify to their 
YouTube channel, creating a live shopping 
experience without leaving YouTube.

Hauls make up 

14%
Of the top Shopping content on YouTube:

of views

‘Shop with Me’ 
makes up 

18%  
of views.

Source: Pixability

Haul videos in 2022 have a nearly 

2X 
engagement rate than the average 
shopping video (2.58% vs 1.48%)
Source: Pixability

YouTube delivers on their shopping needs; 
two of its top strengths were helping shoppers 

which also happen to be the top two things 
shoppers seek. 
Source: Talk Shoppe

“feel good about the purchase I made” (70%)

“find honest information” (69%) 

and 

competitive average

competitive average

Information consumers can 
trust is a huge factor in the 
purchase decision journey.

UNB OXI NG 
VI DEOS 
earned 

45%  
of top shopping views
Source: Pixability

YouTube is also 
significantly more 
likely than the 
competitive 
average to help 
shoppers 

find things they won't 
regret buying (61%) 

find brands 
they love (66%)

Source: Talk Shoppe

The average unboxing video 
in the last year (Sept. 2021- 
Sept 2022) earned an 
engagement rate 

75%
H I G H E R  
than the average all-time 
shopping video 
(2.59% vs 1.48%)
Source: Pixability

87% 
of viewers agree that YouTube creators 
give information that they can trust.
Source: Google/Talk Shoppe

There is a wide array of shopping content 
on YouTube and it has so far gained:
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